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Request for Quotation (RFQ):
Social Media & Digital Content Support Services

Issued By: Partners for Care
Date: June 2, 2026
Submission Deadline: June 15, 2026, 3:00 pm

Organization Overview

Partners for Care (PFC) is a nonprofit partner of Nova Scotia Health that brings
organizations together to invest in healthier communities to improve patient and health
provider experiences. PFC was founded more than 35 years ago as an auxiliary for the
QEIll Health Sciences Centre, but over the years, our mandate has shifted to focus on
enabling positive and accessible healthcare experiences for Nova Scotians.

Today, our core programs include parking, delivering active tfransportation and wellness
support programming for staff at the QEll Health Science Centre, and continually
exploring opportunities to expand access to healthcare for patients, healthcare
providers and communities across Nova Scofia.

Purpose of the RFQ

Partners for Care is seeking a quote from an experienced social media and digital
content professional (individual contractor or agency) to support the organization’s
ongoing communications, storytelling, and digital engagement efforts.

The successful proponent will help strengthen our online presence, increase audience
engagement, support organizational campaigns and initiatives, and help
communicate the impact of our work across Nova Scotia.

Scope of Services

The selected contractor will be responsible for the following:

Social Media Management

Develop and manage social media content calendars
Draft, schedule, and publish content across platforms including:
o LinkedIn
o Facebook
o Instagram
Monitor comments, messages, and engagement
Recommend opportunities for audience growth and engagement
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Content Development

o Create compelling and accessible social media copy

o Develop visual content using Canva or similar platforms

e Develop recognizable branded templates for consistent storytelling, board
member/team bios, partner profiles, etc.

e Capture and edit short-form video and photography content (as required)

e Support storytelling initiatives focused on healthcare impact, partnerships,
community wellness, and patient/provider experiences

Campaign Support

o Support organizational campaigns, announcements, events, leasing initiatives,
fundraising efforts, and public awareness campaigns

e Assist with paid social media advertising campaigns and boosting strategies

e Provide recommendations for campaign optimization and audience targeting

Analytics & Reporting

e Track and report on social media performance metrics
e Provide monthly analytics summaries and recommendations
e Monitor frends and identify opportunities for improvement

Brand Alignment

e Ensure all content aligns with organizational brand standards, tone, and values
e Maintain a warm, community-centered, professional voice

Desired Qualifications

The ideal proponent will demonstrate:

e Experience managing social media accounts for healthcare, nonprofit,
community, or mission-driven organizations

Strong storytelling and copywriting skills

Experience creating engaging visual and video content

Knowledge of social media advertising and analytics

Understanding of accessibility and inclusive communications best practices
Ability to work collaboratively with internal teams and external partners
Strong organizational and project management skills

Experience with Canva, Meta Business Suite, Linkedln Campaign Manager,
and/or HubSpot considered an asset
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Preference will be given to proponents with experience in:

Healthcare communications

Community engagement

Rural or regional audience engagement

Nova Scotia or Atlantic Canadian organizations

Deliverables

Deliverables include:

Monthly content calendars

Weekly content creation

Social media graphics and video assets

Campaign support materials/advice

Thought leadership content/advice

Measurable increase in followers on all platforms

Engagement with like-minded organizations/recommendations for interactions
Paid advertising recommendations

Monthly analytics and reporting summaries

Partner tagging/collaboration

Contract Term

The anticipated contract term:

Initial term of 6 months

With potential for renewal based on performance (accuracy, responsiveness to
team and real-time opportunities, growth in followers and engagement,
strategic initiative) and organizational needs

Estimated workload:

3-5 posts per week
Monthly retainer-based arrangement to be proposed by proponents to deliver
on the scope of work and deliverables outlined above
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Submission Requirements

Interested proponents are invited to submit:

Company or individual overview
Relevant experience and qualifications
Examples of previous social media work or portfolio
Proposed approach to supporting Partners for Care
Proposed pricing structure:

a. Hourly rate and/or monthly retainer
6. Two references

ARl

Evaluation Criteria

Submissions will be evaluated based on:

e Relevant experience and expertise (15%)
e Previous work (demonstrated quality, creativity, strategic thinking) (20%)
e Understanding of organizational needs (25%)
e Cost/value (30%)
e References (10%)
Total: 100%

Submission Instructions

Please submit proposals electronically to:

Stacey McCarthy

Manager, Marketing and Communications

Partners for Care

Stacey.mccarthy@nshealth.ca

Partnersforcarens.ca

Welltidehealth.ca

Subject Line: RFQ Submission - Social Media & Digital Content Support

Additional Information

Partners for Care reserves the right to:

Accept or reject any submission

Request addifional information or interviews

Negotiate scope and pricing with the preferred proponent
Cancel or modify this RFQ at any time
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